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WHY IV THE CITY CENTER EMPTY? 2. MODERNISATION OF THE CENTRE
LIVING LIVING ALMERE, DEVELOPED ACCORDING TO THE PRINCIPLES OF A GARDEN CITY, WAS DESIGNED TO PROVIDE A BALANCE
ol 02 03 04 BETWEEN URBAN AMENITIES AND SUBURBAN LIVING. THE CITY PRIORITIZES AFFORDABILITY, OFFERING SINGLE-FA-
() wowormn — MILY HOMES THAT APPEALTO MIDDLE-CLASS FAMILIES, ALONGSIDE EXCELLENT PUBLIC TRANSPORT THAT ENSURES
ks CHANGED MONO- FAILING LECKING LIVING LIVING ﬂmé’: CONVENIENT ACCESS TO AMSTERDAM. ITS ABUNDANCE OF GREEN SPACES AND COMMUNAL AREAS, TOTALING
REQUIRMENTS  FUNCTION DEMAND QUALITY | P — 45,000 M2, ENHANCES ITS FAMILY-FRIENDLY ENVIRONMENT. TO STRENGTHEN ITS INDEPENDENCE FROM AMSTER-
5460 ONCE A WEEK o /7.:;&;5 e DAM, OMA EXPANDED THE SHOPPING AND LEISURE FACILITIES IN THE CITY CENTER, INCREASING THE RETAIL AREA
0% 8 > wosfenument > ostforbteqted > g 7 eetngpoins 3. MAKE LIVING SPACES MORE ATTRACTIVE - : e R FROM 50,000 M2 TO 85,000 M2, HOWEVER, QUESTIONS REMAIN ABOUT WHETHER ALMERE MIGHT FUNCTION
for shopping ser Concep! nline-Shopping eeting-Poin e 0 A e e
wosmon: Rl e G ALMERE SHOULD PRIORITIZE PRESERVING ITS FAMILY-FRIENDLY ATMOSPHERE BY MAINTAINING A BALANCE OF . S12215 i) 0 0 J oy | i - MORE EFFECTIVELY AS A SUBURS OF AMSTERDAM RATHER THAN STRIVING FOR FULL AUTONOMY.
Center rea Behatior PRIVATE AND COMMUNAL GREEN SPACES, WHICH ARE A MAJOR DRAW FOR RESIDENTS. ADDITIONALLY, THE alg o =0 ﬂwm ” 5 “ e B
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1. WATERCANAL

LIVING LIVING % : o N L WE IMPROVE ACCESSIBILITY OF THE CANAL FOR THE PUBLIC BY SMALL MEASURES AND
— ‘, # v WB %m&‘? : mmgmmﬂ % | ! SMALL CAFES OR FOOD STALLS WILL BE SETUP.
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4. CONVERTAND EXPAND EXISTING COMMERCIAL BUILDINGS

WE DENSIFY THE ONLY COMMERCIALLY USED BLOCKS AND ADD
STOREYS TO THE EXISTING BUILDINGS TO CREATE A DISTRICT WITH
MIXED FUNCTIONS.
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